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Consistently interact
with customers to

deepen trust and
strengthen

relationships.6
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Building a BrandBuilding a BrandBuilding a Brand
That ConnectsThat ConnectsThat Connects
AuthenticallyAuthenticallyAuthentically

with Customerswith Customerswith Customers

research & empathy mappingresearch & empathy mappingresearch & empathy mapping
Gain deep insights into customer

needs, preferences, and pain points.

A HUMAN-CENTERED BRAND PROCESS IS ABOUT
PRIORITIZING CUSTOMER VALUES, EMOTIONS,
AND NEEDS TO CREATE MEANINGFUL, LONG-

LASTING RELATIONSHIPS.

thebristollgroup.com

Tailor brand strategies that
resonate with customer priorities

and expectations.
Establish a
clear brand

purpose and
values aligned
with customer

beliefs.

design withdesign withdesign with
the user inthe user inthe user in

mindmindmind
Create brand visuals and

experiences that are
intuitive and user-friendly.

implement & engageimplement & engageimplement & engage
continuouslycontinuouslycontinuously

Communicate authentically,
using language and visuals

that resonate with the
target audience.

Regularly assess and
adapt strategies based
on customer feedback

and market changes.

Reminder: Reminder: Reminder: keep customers at thekeep customers at thekeep customers at the
heart of every decisionheart of every decisionheart of every decision...
HUMAN-CENTERED BRANDING BUILDS LOYALTY, BOOSTS
ENGAGEMENT, AND DRIVES LONG-TERM GROWTH.

develop a customer-develop a customer-develop a customer-
centric strategycentric strategycentric strategy

define branddefine branddefine brand
purpose &purpose &purpose &

valuesvaluesvalues

craft relateablecraft relateablecraft relateable
messagingmessagingmessaging

evaluate &evaluate &evaluate &
evolveevolveevolve

based onbased onbased on
feedbackfeedbackfeedback

https://www.thebristollgroup.com/

